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	CATEGORY
	4
	3
	2
	1

	Presentation
	Well-rehearsed with smooth delivery that holds audience attention.
	Rehearsed with fairly smooth delivery that holds audience attention most of the time.
	Delivery not smooth, but able to maintain interest of the audience most of the time.
	Delivery not smooth and audience attention often lost.

	Mechanics
	No misspellings or grammatical errors.
	Three or fewer misspellings and/or mechanical errors.
	Four misspellings and/or grammatical errors.
	More than 4 errors in spelling or grammar.

	Originality
	Product shows a large amount of original thought. Ideas are creative and inventive.
	Product shows some original thought. Work shows new ideas and insights.
	Uses other people's ideas (giving them credit), but there is little evidence of original thinking.
	Uses other people's ideas, but does not give them credit.

	Persuasive Strategies
	At least three persuasive strategies are correctly used in the presentation
	At least 2 persuasive strategies are correctly used in the presentation
	At least one persuasive strategy is correctly used in the presentation
	Persuasive strategies are not present or incorrectly used in the presentation

	Audience
	Demonstrates a clear understanding of the potential audience and uses appropriate vocabulary and arguments. Anticipates questions and provides thorough answers appropriate for the audience.
	Demonstrates a general understanding of the potential audience and uses vocabulary and arguments appropriate for the audience
	Demonstrates some understanding of potential audience and uses arguments appropriate for the audience.
	It is not clear who the audience is.

	Commercial length
	Commercial is 45 seconds or longer
	Commercial is 35-44 seconds
	Commercial is 34-30 seconds
	Commercial is less than 30 seconds


